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Cargill is responding to what
a growing world desires

Hedging and risk management

Buying crops from
farmers, delivering
tools and expertise

Storing and
transporting
crops globally

Manufacturing
value-added
commodities for food,
feed and fuel

Handling and
processing animals
for protein
products

*150,000.. 0.

7 Ocountries
1 5 2years In business

Producing ingredients Providing food to retail
and protein products outlets and restaurants
for distributors and
consumer goods
companies




Where we are

United Kingdom

France
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Where we sell
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Our Asian Investments give us maximum
flexibility In serving customers
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Cargill has strong roots in the Asian

food system
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The world is shifting east
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9 out of the top 15 megacities In the

world are in Asia...and growing fast

New York ' New Delhi
20m 23m

Mexico City

24m (+20%) 33m (+43%) | Beijing
A0 Karachi | 16m
£300 (£4°%) ' 14m 23m (+44%)
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Tokyo
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88% of the next billion Iinto the
middle class will be In Asia

7 ()/ of world’s middle class consumption
By 2030, Asia could represent 2/3
O will come from Asia by 2050 of the global middle class population. 350[ﬂ
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China to leap ahead on high-income households
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Shift eastward in urban economic power

‘The Asian Century’
e S I a n e n u ry Region global 750 urban aggregate: GDP (USS$ trillion 2012 prices and exchange rates)
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Asia will account for 60% of global animal

¢

global growth in

demand for poultry
through to 2035

~

protein growth from 2015 to 2025

Global market change by volume (2015 to 2025)
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Low consumption per capita in Asia

sighals huge growth potential

Meat consumption (Poultry meat), Kilograms/capita

Average per capita consumptionper year
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The industry in Asia is evolving...and fast

DISTRIBUTION INFRASTRUCTURE PACKAGING FOOD SAFETY




I\/Iodernlzatmn of the anlmal
= proteln mdustry 1IN ASIa

—= °* Modern value chain
Higher incomes &= ¢ ° Larger companies
Modern distribution =& . Vertical integration
Food safety )= - Efficiency & Yield

Animal disease threat &+ Value chain mgmt.
High feed prices/limited resource T Sustainability




Serving the ever-changing
needs of each market

 Animal
welfare




g-.)

Se rV1

&
Urban clusters and their hub cities

Clusters are grocuped by size, based on average 2015

urban GDP as % of naticnal urban GDP (in 2005 renminii) T d
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eCommerce In China is as baas next
biggest sixX countries combined

. eCommerce In

" China is expected

. to contribute ¥4 of

| retail sales by 2020

9% 6% B
e%- s .5% How consumers in |

eCommerce in China expected 74 China orefer to
| to account for 17% to total retail shop {

sales in 2017
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Chmq.s gomg through a tech revolution
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KFC s store in China lets customers pay Future tegh
with facial recognition

Diners can pay by scanning their faces at an ordering kiosk and entering 3 phone number

China closes gap with US in hi-tech breakthroughs,
""" 4 : - g— KP\iG ﬁnds

nghai ranks as the city to rival San Francisco as the world’s leading technology

hub
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A group of leading retailers and food companies including Nestlé and Walmart have signalled their
commitment to “strengthen consumer confidence” in the foods they purchase by announcing a major
blockchain collaboration with IBM. The consortium will work with ‘Big Blue’ to identify the “most urgent
areas” across the global food supply chain that could benefit from the blockchain.



Tapping eCammerce to go retalil

- .

Our Sun Valley brand now available directly to
consumers on online retall platforms
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& -Huge market, each very different
- =Different industry drivers: affordability, taste and food safety
- = Animal welfare and sustainability up and coming
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- =\White meat a costly by-product while paws/feet are a premium
| =Broad acceptance of biotechnology

" Increased discussions on antibiotics reduction.

-Technology fast dlsruptlng the food mdustry
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A niche In Asia can be big business

" Increased net imports to the
*The top 1% Is a big mérket
= Take advantage of the burgeoning middle class
" «E-Commerce is creating new channels
» Targeting the Asian female
» China presents the best opportunity
=\WWTO poultry case with EU is a challenge
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