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Cargill is responding to what 

a growing world desires

150,000employees

70countries

152years in business
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Our Asian investments give us maximum 

flexibility in serving customers
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Animal Protein

Animal Nutrition

Food Ingredients 

Refined oils

Grains & Oilseed

Cargill has strong roots in the Asian 

food system



Asia’s global influence



Asia will add 

750 million

Did you know?

▪ The world population will reach 

9.8 billion people by 2050

▪ Europe is the only continent 

which will shrink by 2050

▪ India will surpass China in terms 

of population size  in 2024

people by 2050

Population growth to 2100, by region



566 cities in Asia already 

have > 500,000 people

9 out of the top 15 megacities in the 

world are in Asia…and growing fast

Source: Demographia World Urban Areas 2017



of world’s middle class consumption 

will come from Asia by 205070%

88% of the next billion into the 

middle class will be in Asia
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‘The Asian Century’

½
Asia will contribute 

of the global output 

by 2050
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Asia’s taste for chicken
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Asia will account for  60% of global animal 

protein growth from 2015 to 2025 

65%
global growth in 

demand for poultry 

through to 2035



Significant net demand for poultry in Asia
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Asia CAGR ’15-25E = +1.6% Source: Rabobank analysis based on  FAO, USDA and local sources, 2016

80M MT
of poultry demand 

will come from 

Asia  by 2025



Low consumption per capita in Asia 

signals huge growth potential
Average per capita consumption per year

< ½ WORLD 

AVERAGE

< ½ 

< 1/13
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Market trends & insights
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The industry in Asia is evolving…and fast

DISTRIBUTION FOOD SAFETYPACKAGINGINFRASTRUCTURE



Modernization of the animal 

protein industry in Asia

Higher incomes

Modern distribution

Food safety

Animal disease threat

High feed prices/limited resources

• Modern value chain

• Larger companies

• Vertical integration

• Efficiency & Yield

• Value chain mgmt.

• Sustainability

DRIVERS THE FUTURE



Serving the ever-changing 

needs of each market

EUROPE

• Animal 

welfare

• Sustainability

S.E. ASIA

• Growing 

appetite for 

chicken

JAPAN

• Aging 

population

• Convenience

CHINA

• e-Commerce

• Food safety



Serving China

Trends

▪ Food safety

▪ Antibiotics

▪ Avian flu scare

▪ Technology
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eCommerce in China is as big as next 

biggest six countries combined

eCommerce in 

China is expected 

to contribute ¼ of 

retail sales by 2020

eCommerce in China expected 

to account for 17% to total retail 

sales in 2017

How consumers in 

China prefer to 

shop



22

China is going through a tech revolution
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Tapping eCommerce to go retail

Our Sun Valley brand now available directly to 

consumers on online retail platforms



▪Huge market, each very different

▪Different industry drivers: affordability, taste and food safety 

▪Animal welfare and sustainability up and coming

▪White meat a costly by-product while paws/feet are a premium

▪Broad acceptance of biotechnology 

▪ Increased discussions on antibiotics reduction. 

▪Technology fast disrupting the food industry.

How is Asia different?



▪ Increased net imports to the region

▪The top 1% is a big market

▪Take advantage of the burgeoning middle class

▪E-Commerce is creating new channels

▪Targeting the Asian female

▪China presents the best opportunity

▪WTO poultry case with EU is a challenge

A niche in Asia can be big business 




